GutCheck B
Competitive Checkpoint™

Solution Overview

Competitive Checkpoint is a quantitative analysis that shows you targeted

consumers perceive your product concept(s) relative to competitors and
identifies key areas for refinement.

Common Research Objectives

Understand how your concepts compare against your competitors
in the minds of consumers.

Uncover what your consumers like/dislike about your competitors.
Diagnose key areas to focus on in refinement.
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Competitive Checkpoint Points of Difference

Competitor Transparency: We collaborate with your team to select the competitive set of
brands and SKUs to be evaluated against.

Head-to-Head Competitor Analysis: Key metric scorecards, heat maps, and head-to-head

analysis help to understand consumers’ perceptions of your competitors and identify key
areas to optimize your product concepts.

Key Drivers Regression Analysis: |dentifies the most important areas to focus on for concept
refinement to impact purchase behavior.

Methodology IlI
i

Quantitative concept test with up to 5 benchmarks
Test up to 5 of your own concepts
Testable stimulus should be comparable against e-commerce product information

Up to 5 benchmarks; concept cards will be built by one of our research strategists by
collecting online product data to replicate how products will be represented in market

Audience ol
Starts at 200 views per concept @ JoU

Targeted through demographic and behavioral screening questions; can also recruit
gen pop audiences

Currently available in the United States

Study Design & Activities

Key metric scorecard with 7 metrics
3 standard metrics: purchase intent, uniqueness, believability

4 flexible metric questions
Heat map
Open-end text analysis
Key drivers regression analysis
Composite scorecard rankings based off metrics that impact purchase behavior

Timeline Parameters

8-11 days from launch to report
Days are correlated to the number of concepts tested
Additional time in field required for difficult-to-reach audiences
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