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A	qualitative	study	that	presents	a	set	
of	early-stage	concepts	and	gathers	
consumer	feedback	from	discussion	to	
identify	opportunities	to	enhance	the	
product.	

Methodology

Deliverables	in	6-10	days

Our	Approach

Define	targeted	
audience	group(s)	
of	20+	respondents

Early-stage	stim:	sketches,	
names,	claims,	packaging,	

concepts,	etc.

Product	available	in	all	GC	countries	except	Saudi	Arabia
Video	responses	currently	available	in	USA	only

Flavors
1.Maple	 Crunchy	Chicken	
Maple	Herb	Marinade	with	Crunchy	Pecan	
Coating

2.French	Onion	and	Bacon	Crunchy	Chicken
Onion	Thyme	Marinade	with	Crunchy	Onion	
and	Bacon	

Align	on	discussion	
guide	and	key	
questions
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