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Claims

1.Tastes like sugar

A quantitative test that presents a set
of stimuli to targeted consumersto
rate on key metrics. Statistical testing
is leveraged to identify top Define your target
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2.No bitter aftertaste
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POW SNX KEY FINDINGS POW SNX HEAT MAP & KEY WORD CODING (n=150), LIKES SCORECARD METRICS (N=200), TOP TWO BOX
Pow Snx concept is significantly higher on purchase intent and Specific respondents likes for Pow Snx include good amounts of Concept vs. Mean Scorecard
performs equal to the mean on uniqueness and believability protein, fruit flavors, and the low calorie count
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