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A	qualitative	study	that	presents	a	set	of	
early-stage	stimulus	to	targeted	groups	
of	shoppers	and	identifies	key	themes	
from	their	discussion	to	enhance	the	
creative.

Methodology

Deliverables	in	6-10	days

Our	Approach	

Define	targeted	
audience	group(s)	
of	20+	respondents	

Align	on	discussion	
guide	and	key	
questions	

Provide	set	of	early	stage	
stim:	POS,	packaging,	digital	

media,	or	promotions

Product	available	in	all	GC	countries	except	Saudi	Arabia	
Video	responses	available	in	USA	only
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