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CREATIVE PRIORITIZER™ Prioritization

Methodology Our Approach

A quick quantitative test that presents Logo B
a set of creative ideas to targeted Logo A Logo C .'.'.’i
consumers to rate.on key metrics. Logo B .I.
Statistical testingis leveraged to

. min 100 respondent views per logos, comps, key metrics
confidently. : .

creative storyboards, videos, etc.
Deliverablesin 6-10 days
'};‘;;;Z‘;:‘g‘g:;’:s appreciate the copy, but don’t like the foot image nor CTR;:T'i‘ﬁZOiZ[CeE";SE’:E'::}‘TCam‘y leads on breakthrough and f;;:?:;?ﬁfr;ﬁ?g??w in-aisle creative, where 40% of
resonance over other copy. respondents say they love the positioning.

the product package.
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Product availablein all GC countries
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