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CREATIVE PRIORITIZER™ Prioritization

Methodology Our Approach

A quick quantitative test that presents
a set of creative stim to targeted
shopperstorate on key metrics.
Statistical testingis leveraged to
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identifytop performer(s) quicklyand Dgfme your target au.dlence, Provide set of creative: Align on up.to 6
confident| min 100 respondent views per  PQOS, packaging, digital key metrics
Y- creative media, or promotions
Deliverablesin 6-10 days
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Product availablein all GC countries
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