Consumer Development &

CREATIVE REFINER™ Exploration Prioritization

Refinement

Methodology Our Approach

A qualitative study that presents
creative to targeted consumers, collects
their feedback, and identifies key areas
for refinement.

Define targeted Provide set of creative: Align on discussion
audience group(s) storyboards, comps, guide and key questions
of 20+ respondents videos, etc.

Deliverablesin 6-10 days

KEY MESSAGE TAKE AWAYS VIDEO REACTIONS CREATIVE SUMMARY
The ad conveys positive equities and matches the intended messaging After watching the ad, respondents appreciated the subtle Perceptions of the advertising idea are mixed due to the humor being
of the creative idea. approach to humor and the simple message. enjoyable but condescending.
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