
CREATIVE	REFINERTM

24

A	qualitative	study	that	presents	
creative	to	targeted	shoppers,	collects	
their	feedback,	and	identifies	key	areas	
for	refinement.

Methodology

Deliverables	in	6-10	days

Our	Approach

Align	on	discussion	
guide	and	key	questions	

Provide	set	of	creative:	
POS,	packaging,	digital	
media,	promotions,	etc.	

Product	available	in	all	GC	countries	except	Saudi	Arabia	
Video	responses	currently	available	in	USA	only

Define	targeted	
audience	group(s)	
of	20+	respondents	

Consumer 
Exploration

Development & 
Prioritization Refinement 




