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A quantitative analysis that
categorizes customer satisfaction
with different product features using
the Kano model. Designed to help
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Deliverablesin 5-7 days

METHODOLOGY: Kano Method OVERALL KEY FINDINGS SATELLITE RADIO (N=100)

Respondents are asked two questions about each feature and then Most respondents felt indifferent towards LED Sid
d on their response spotlight:

LED Sideview Mirror

73

62
H
3 36
8

16
. - Il
ol _—
A M o 1 R

Indifferent

What are your feelings if
this feature is included in
the final product?

What are your feelings if
this feature is NOT included
in the final product?
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