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MOBILE SHOP-ALONG™ Exploration
Methodology Our Approach

A qualitative study that invites small 6

groups of targeted shoppersto goin- @

store and capture key moments of @ﬁ
theirshopperjourneyviatheir

mobile devices. Define targeted

audience group(s)
of 20+ respondents

Deliverablesin 8-12 days

CONVENIENCE MATTERS IN-AISLE

Brand and color are draws
in-aisle

Establish shopping
activity

IN-AISLE CUES

Align on moments of
shopping journey to
capture

GutCheck'EJ Product availablein USA, UK, CAN, and PHL

Video responses currentlv available in USA onl



