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A	
  suite	
  of	
  quan;ta;ve	
  research	
  tools	
  
that	
  assess	
  consumers’	
  expecta;ons	
  of	
  
price	
  for	
  new	
  products	
  and	
  services.	
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Deliverables	
  in	
  6-­‐8	
  days	
  

Our	
  Approach	
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