Consumer Development &
PRICING EVALUATOR ™ 2Ll Prioritization

Refinement

Solution Overview Our Approach

A suite of quantitative research tools
that assess consumers’ expectations of
price for new products and services.
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We select the appropriate Define target audience Align with you on
methodology based on and potential sub-groups additional pricing and
your key pricing question to evaluate value questions

Deliverables in 6-8 days

KEY FINDINGS: VAN WESTENDORP (n=500) DETAILED FINDINGS: PURCHASE INTENT, VALUE, QUALITY. DETAILED FINDINGS: HEAT MAP (n=391), INCREASE VALUE

The acceptable price range for the Smart Scale is $51.00 to $89.50. The $1.49 price point performed best of the three price points on Purchase Respondents especially value that the Smart Scale is Wi-Fi enabled for
Intent. |t performed directionally better than the highest price point on Value t ncing with th nd that it can m re a variety of metri

and directionally better than the lowest price point on Quality. auto syncing eappa atitca €asure a variety or metrics.

Point of Marginal Indifference  Point of Marginal
Cheapness Price Point Expensiveness
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Below $51, interest toward the product would be
lost due to a perception of low quality, while \ purchase Intent Value Quality
above $89.50, the product would be too expensive
for most people to consider it.
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perceived normal price in the market, so at this H o
price, consumers would neither be drawn toward L 53
nor turned away from the product. - $51.00 $89.50
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Pricing the product around $56.50 would achieve ' A c
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the largest reach, as it is the price point at which
most respondents think the price is acceptable.

“I don’t have to do anything. | like that things
are automated so-to-speak.”

ith all brands, not just for
everyone likes different

“I am looking for items that are different from
the average smart scale. | think it stands out
because it can not only track weight, but it can
track my BMi, muscle mass & water weight.”
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