
PRICING	  EVALUATOR	  TM	  

1	  

A	  suite	  of	  quan;ta;ve	  research	  tools	  
that	  assess	  consumers’	  expecta;ons	  of	  
price	  for	  new	  products	  and	  services.	  	  

Solu;on	  Overview	  

Deliverables	  in	  6-‐8	  days	  

Our	  Approach	  

We	  select	  the	  appropriate	  
methodology	  based	  on	  
your	  key	  pricing	  ques;on	  	  

Align	  with	  you	  on	  
addi;onal	  pricing	  and	  

value	  ques;ons	  	  

Define	  target	  audience	  
and	  poten;al	  sub-‐groups	  

to	  evaluate	  

Consumer  
Exploration 

Development &  
Prioritization 

Refinement  

Van	  Westendorp	  –	  Price	  Sensi;vity	  Analysis	   Monadic	  –	  Key	  Metric	  Analysis	   Value	  Heat	  Maps	  


